
Role for Area Committee ACTIONS Lead Agent

Strategic Influencing Role  Influence empty properties action plan/enforcement powers to reduce negative impact on 

the area

Alan Caddick (Liz 

McEvoy)

Receive and monitor information relating to development of major projects in the area Planning and Policy

Influence operational deployment of RLS Streetscene Les Clark

Influence Highways Maintenance Programme Les Clark

Further services/activity to be determined during 2013/14 Les Clark

Improve Council owned land Dave Ellison

Work with landowners to improve private sites Dave Ellison

Improve physical appearance of local centres of Hetton, Houghton, Shiney Row Dave Ellison

Support local traders Ian Williams (Berni 

Whittaker)

Increase footfall and encourage new shoppers Julie Heathcote

Reduce number of derelict plots to increase the number of allotments available 

(reduce waiting lists)

Colin Curtis (Gillian 

Robinson)

Terminate tenancies of those using plots inappropriately Colin Curtis (Gillian 

Robinson)

Review the Council's arrangement regarding leasing of sites from Lambton 

estates 

Colin Curtis (Gillian 

Robinson)

Support community gardens Pauline Hopper/VCS 

Network

CORPORATE: A responsible well looked after 

city that is adaptable to change

AREA: A Coalfield adaptable to change and with 

a strong sense of community: Continue to 

support the significant partnership working, 

influencing the redesign of services 

CORPORATE: A well connected city Influence development of sustainable transport options and other local issues through 

consultation of the Core Strategy
Neil Cole/ David Laux

AREA: A well connected Coalfield: Continue to 

promote accessibility across Coalfield and ensure 

transport networks meet local needs

Influence the provision of public and local transport networks and have input regarding 

the Metro Extension, and consultation with Nexus re Quality Contracts
David Laux

4 CORPORATE: A city where cultural identify and 

vibrancy act as an attraction

AREA: Coalfield's Cultural Identity: Continue to 

support activities and events which celebrate 

Coalfield's heritage, culture and identify.

Area Priority: Local Events and 

Celebrations

Continue to monitor and receive information relating to celebrations, events and 

activities taking place throughout 2013/14 and develop local projects via SIB local 

celebrations project.
Pauline Hopper 

3

2

Strategic Influencing Role

Strategic Influencing Role Influence Flood Risk Planning and local solutions Les Clark/Dave Ellison
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AREA: High quality built and natural environment 

in Coalfield:  Influence investment across the area

OUTCOME

Area Priority: Influencing Core 

Services devolved to Area Committee 

Area Priority: Neglected Land,

Area Priority: Local Shopping Centres

Area Priority: Allotments

CORPORATE: An attractive modern city where 

people choose to invest, live, work and spend 

leisure time                              


