
Item 5 Annex 2 
 
NEIGHBOURHOOD FUND – NORTH COMMUNICATION PROJECT 
 
ALL PROJECT DETAIL TAKEN VERBATIM FROM APPLICATIONS 
 

Application No. 1 
 

Funding Source Neighbourhood Fund
Name of Project North Communication Project  
Lead Organisation Media Savvy CIC

 
Total cost of Project Total Match Funding Total NF Application
£30,994 £1,000 £29,994 
Project Duration Start Date End Date 
1 Year April 2020 April 2021 
Application 
Assessment Score 

 
89/110

 
The Project 
The aim of this application is to support the North Area Committee (NAC) in their mission to 
deliver a new and innovative ‘communications project’ across the North Sunderland area. 
This bid has been carefully considered against Media Savvy’s (MS) capabilities, mission and 
vision and we have determined that the project is an excellent fit on all levels. MS is highly 
experienced in the design, development and printing of leaflets, booklets and brochures. 
Distribution will be a new element for us however, we are confident in options available to us 
following local research. 

MS is a well established organisation in the creative design field. Our newsletters and 
leaflets will be designed to look professional, modern and visually appealing, drawing in and 
engaging the reader immediately. The publications will stand out from the designs usually 
associated with VCSE groups. N.B. Examples of our work can be provided on request. 

The project will focus on delivering key messages and activities, in the form of newsletters 
and leaflets, to residents and key partners in the North locality including Castle, Fulwell, 
Redhill, St Peters and Southwick wards.  

Newsletters - 

Based on the anticipated needs and expectations of NAC, we suggest a quarterly newsletter 
to include content as agreed by Councillors and the committee. This will be in the format of a 
lightweight brochure style A4 folded to A5 (stapled). The end result will be 8 A5 pages on 
115 gsm full colour print. 

We recommend printing 30,000 copies which would be enough for distribution to every 
home across the north area, with enough remaining to distribute in batches at key areas 
within the community, perhaps alongside the activity cards. 

The MS design team will initially create a professional ‘theme’ for the newsletters, which will 
be approved by NAC representatives. This will mean that all future publications will follow 
the same, consistent style and brand guidelines, which again will add to the overall 
professionalism of the work. 



MS staff will work closely with nominated members of the committee during the design and 
development stage to ensure the content and design meets the committee’s approval. 
However, we would request a single primary point of contact to sign-off and confirm artwork 
and copy. 

We would expect draft / finalised copy to be provided via NAC as well as relevant photos 
and other imagery, which we would integrate into our design and ensure works perfectly 
within the newsletter/s. MS would be proactive in seeking the information and would help 
guide the content with regards to ideal word counts, types and quality of imagery. 

The newsletters will be distributed over a one week period to households and key partners in 
the North following design and print. A 4-6 week lead in period will be required to plan 
distribution for each quarter. 

Leaflets - 

We propose to design a single-sided leaflet to promote key enforcement messages and a 
separate single-sided leaflet to showcase local investment. It would be more cost effective to 
produce these as part of one double-sided leaflet but we are aware of the conflicting 
messages and understand that this would not be appropriate in this case.  

We recommend printing 30,000 copies which would be enough for distribution to every 
home across the north area, with enough remaining to distribute in batches at key areas 
within the community, perhaps alongside the activity cards. 

We would again plan to work closely with the committee to approve content, but we would 
encourage sticking to the same theme established with the newsletter, which will help further 
establish this new, professional NAC brand. Our proposal includes one leaflet to be 
distributed simultaneously with one of the quarterly newsletters and the second to be 
distributed with another. N.B. We are open to feedback from NAC as to which newsletter the 
respective leaflets would accompany. 

As with the case of the newsletters, we would rely on timely information and approval from 
the NAC in order to meet our suggested outputs.   

Activity Information Cards - 

Depending on the level of activity content, we propose a robust, credit card style card which 
will be small enough to fit into a purse, pocket or wallet. We created similar style cards for a 
region-wide internet safety project, which was a huge success. 

We would seek input from the All Together Youth Consortia and SCAG co-ordinated groups 
and would offer FREE design workshops for them to be actively involved in the concept and 
design. 

Once complete, we would order 10,000 units and once delivered, some of these would be 
handed to Vivienne Metcalfe for batch distribution across the north. e.g. youth centres, police 
station, community centres, Bunny Hill Centre as well as to be given out at NAC networking 
meetings. MS would assist in this distribution, having liaised with Vivienne on a coherent 
strategy. 

We would like these to be ready for distribution in early July, ready for any summer holiday 
provision. However, we are prepared to be guided by the timings and agenda of NAC. 



We are highly confident that NAC will be very proud of this project and we believe it will bring 
a new level of professionalism and style to NAC communications and marketing. 

Recommendation – The People Board considered the results of the formal appraisal 
and recommend approval of this project which delivers to the Communications 
Priority 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Application No. 2 
 

Funding Source Neighbourhood Fund
Name of Project Made in Sunderland (North)  
Lead Organisation Imagine Creative Solutions 

 
Total cost of Project Total Match Funding Total NF Application
£40,000 £10,000 £30,000 
Project Duration Start Date End Date 
1 Year April 2020 March 2021 
Application 
Assessment Score 

 
62/110

The Project 

 



 

 

 

 

Recommendation – The People Board considered the results of the formal appraisal 
and recommend rejection of the application 

 

 

 

 


