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Sunniside Place Stratagy

Place Strategy

Part 2. Strategy and Delivery Plan
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Develop a strong sense
of place and purpose

.u Intensify uses and

build the population
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SUMMARY OF

OUTPUTS &
OUTCOMES

Total public sector investmentin
delivering the Sunniside Place Strategy’s
Early Actions

Total public and private sector
investment in delivering development in
24/25

No. development projects delivered
through private investment

No. buildings brought back into use

Total public and private sector
investment committed for
developments in progress

Attendees of UKSPF funded Sunniside
events

Reduction in reports of ASB

% of attendees who said their opinion of
Sunniside was more positive as a result
of attending an event

Instagram Followers

@Sunniside Sunderland

£183.5K

£9.1M

12
8
£324M

55,000
17%
+50%
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Mini Masterplans
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F&B / Leisure
Opportunities

Ground and first
floor units from
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Nile Villiers Housing
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Villiers Street Creative Hub
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