






















CULTURE & LEISURE 
REVIEW COMMITTEE
20 June 2006

Priorities and key issues for 
the year ahead



COMMUNITY SERVICES

Sport and Leisure



Strategic Overview
• Delivery of the Sport and Physical Activity 

Strategy

Leisure Facilities Plan Sport & Physical Activity Strategy

Active City
Active City

Community & Cultural Services Detailed Service Plan

Corporate Improvement Plan

Local Cultural Strategy
'Culturefirst'

Sunderland Strategy

PE and School Sport Strategy
Play and Urban Games Strategy

Playing Pitch Strategy
Other Action Plans



Sport and Physical Activity Strategy
• ‘In Sunderland everyone will have affordable 

access to quality sport and physical activity 
opportunities to improve their health and well-
being at first class, community based facilities 
throughout the City’.

• Achieve  an increase of ‘1% people per annum in 
the participation of sport and physical activity’
(NE Regional plan for Sport)

• The vision relies upon;
– Improving facilities, spaces and buildings
– Providing opportunities



Our Priorities
• Our Aims

– Provide opportunities for participation
– To improve sports, leisure and play facilities
– Develop new facilities

• How are we going to deliver Our Aims?
– Facilities and Buildings
– Sports Intervention 
– Partnerships and Strategic Planning



Facilities and Buildings

• 50m Pool at Stadium Park
• Wellness Centres

– Delivering wider Wellness agenda

• Play and Urban Games
– Lottery Funding
– New Developments

• Other Facility Developments



Sports Intervention 
• Community Wellness Activities

– Training Health Trainers
– Childhood Obesity

• Community Capacity Building
– CPD Programme 

• Positive Futures & Drug Intervention 
Programme

• Beacon Status (Hard to Reach Groups)



Partnerships & Strategic Planning

• CPA 
• LPSA 2 Targets
• Sunderland Teaching Primary Care Trust
• Joint Area Review for Children’s Services
• Tyne & Wear County Sports Partnership



COMMUNITY DEVELOPMENT –
Key priorities for the year ahead

• Commission and complete strategy work
• Recruit to vacant assistant Assistant 

Head of Service post
• Continue to develop the bureau of 

support for voluntary and community 
sector organisations



CULTURE & TOURISM



CULTURE IN 
SUNDERLAND – 2006/07

• Focus
• Communication
• Action



CULTURE IN SUNDERLAND - FOCUS

1. Economic regeneration
2. Cohesive and inclusive communities
3. Build cultural capacity and increase 

participation
4. Physical regeneration
5. Raise aspirations of young people and 

excluded groups
6. Develop and enhance existing cultural 

activities and facilities



CULTURE IN SUNDERLAND – FOCUS 
(continued)

7. Create new cultural activities and facilities
8. Develop the sub-regional tourism economy
9. Enhance reputation as an events destination
10. Conserve and protect the environment and 

heritage
11. Promotion and communication



CULTURE IN SUNDERLAND –

COMMUNICATION

Sunderland
Partnership

Review 
Committees

Culture Partnership

Creative Panel Culturefirst Sunderland 
Heritage Forum

Community 
Sports Network

Other thematic 
partnerships

Partnership 
Marketing 

Group



CULTURE IN SUNDERLAND –
KEY ACTIONS 2006/07

• Landmark Art Feature
• Arc / Sunniside – cultural developments
• National Glass Centre
• Area Tourism Partnership
• Image Strategy roll-out
• Review of libraries



CULTURE IN SUNDERLAND –
KEY ACTIONS 2006/07 (continued)

• Library service transformation
• World Heritage Site status
• Events strategy roll-out
• Christmas 2006  
• Sunderland Empire centenary (1907 – 2007)
• Cultural Leadership 



ENVIRONMENTAL 
SERVICES



ENVIRONMENTAL SERVICES
1.   Develop a bidding strategy based on agreed

priorities for Big Lottery funding applications 
to facilitate improvements to Parks.

2.    Commission an assessment of all Council 
owned allotment sites to identify 
requirements and costs.

3. Review allotment self-management 
conditions and implement new standard 
agreements 




























































































	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

